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Legal Person vs. Natural Person
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Responsibility of owners

"The responsibility of owners of
the success of any venture is,
at the end, undividable.

But ownership can be divided."

- Marko Seppa, Owner and CEO, VCC
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Everything starts with

YOU

with your own means
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ldea to Venture, Venture to Capital

Venture to Capital
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IPO/
> Trade Sale

Ventureready VC-ready IPO-ready
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3. ENTERPRISE

Creating abusiness/compan

2. INNOVATION
Creatinga product/processinction

1. CREATIVITY
Improving a product/process/function




Cacm ¢ ¢c. mMST & KN

A3Tu dx n doanhn g h iqudtpnhthGcl Xtymk i J m
n h utdih/gtud . sangt Y o
I AT Y dx nmhamays 9 xauM tnly Kinhdoanhma, h o ‘tangty
M QOl
A2n Yma i nd), rsangt Qaotrongt ht ¢ n
i AN h "fnurao s d mmhx dnlle M o 'fuytrinh ma @
A1 Sangt v liénquanl knhi & sangt Yo can nee it Yo
racaim_ vah_ di. ng
i AN h "fomdtiios A mhXx, dille M o ‘guwytrinh naol. ©



ni Qu t hl &p
c h kieh doanl?



Google

market

All

Images

Videos

News

Th€ ng

More ~ Search tools

IS

ik

Business

SafeSearch v

23



SImh Xm



